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Alan L. Montgomery (1997), "Creating Micro-Marketing Pricing Strategies Using Supermarket Scanner
Data," Marketing Science 16(4) 315-337.
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Table 1 Descriptive Statistics for Price, Market Share, and Profit Margins Across Stores (Prices are standardized for a 64 oz. unit)

Price for 64 oz.

Market Share

R®Dbayesm/\vr— D

Prafit PR
Description Mean Std Dev Mean Std Dev Minimum Maximum Margin orangejmceT—@'E(i
. — PriceDEMNZEHEh TL
remium: -

Tropicana Premium 64 oz 287 055 16.1% 37 9.0% 28.2% 226% 61‘:&), ﬁiﬁ;@ﬁm'-

Tropicana Premium 96 oz 312 039 10.7% a1 34% 23.1% 26.8% [ZEEBADE

Floridas Natural 64 oz. 286 031 4.0% 11 2.2% 7.0% 28.9%

National:

Tropicana 64 oz. 227 041 15.8% 26 10.1% 20.0% 21.5%

Minute Maid 64 oz 224 0.40 16.9% 16 13.3% 21.6% 19.4%

Minute Maid 96 oz 268 0.36 5.7% 15 27% 9.3% 25.3%

Citrus Hill 64 0z. 232 0.34 51% 06 37% 6.6% 219%

Tree Fresh 64 0z. 218 029 25% 0.7 0.9% 4.0% 271%

Florida Gold 84 oz. 207 041 2.6% 06 1.4% 4.2% 27.2%

Store.

Dominicks 64 oz. 1.74 038 136% 35 5.6% 20.9% 23.8%

Dominicks 128 oz 183 032 6.9% 25 2.4% 16.4% 27.9%
Table 2 iptive Statistics for D titive Variables of the Store's Trading Area Across the Chain's 83 Stores

Variable Description Average Std. Dev. Minimum Maximum

Elderly % of population over age 60 0.173 0.062 0.058 0.307
Educ % of population with a college degree 0.226 0111 0.050 0528
Ethnic % of population that is black or Hispanic 0.155 0.188 0.024 0.996
Income Log of median income 10618 0.283 9.867 11.236
Fam_Size % of households with five or more members 0.116 0.030 0.014 0216
Work_Wom % of women who work 0.359 0.053 0.244 0472
House_Val % of homes with a value greater than $150,000 0.345 0.241 0.003 0917
Ware_Dis Distance (miles) to nearest warehouse 6.150 3.790 0.132 17.856
Ware_Vol Ratio of DFF store sales to nearest warehouse 1.321 0.493 0.500 3273
Super_Dis Average distance (miles) to nearest five supermarkets 2118 0.738 0.773 4108
Super Vol Ratio of DFF store sales to average of nearest five suoermarkels 0.452 0.206 0.006 1114

https://search.r-project.. org/CRAN/refmans bayesm/html/orangeluice.html

Alan L. Montgomery (1997), "Creating Micro-Marketing Pricing Strategies Using Supermarket Scanner Data," Marketing Science 16(4) 315 337.
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