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Abstract

We investigate the impact of corporate transparency on a firm’s extensive margin in
exports, considering the moderating effect of credit constraints and heterogeneity from
regional disparity (i.e., financial development) and firm-specific context (historical cor-
porate transparency). By proposing a theoretical model with an asymmetric information
environment and conducting an empirical analysis with Chinese data, we firstly demon-
strate that the effect of corporate transparency on exports is conditional, depending on
a firm’s historical corporate transparency levels. Then, we show that credit-constrained
industries could suffer from increased current corporate transparency, though good his-
torical corporate transparency can mitigate these negative impacts. Additionally, we find
that financial development plays a crucial role in mitigating the negative effects of credit-
constrained industries and facilitating international trade by improving current corporate
transparency, particularly for firms with low historical transparency levels. Our study
highlights the importance of considering the firm-specific context and regional disparities
when implementing transparency policies to enhance exports. Strengthening local finan-
cial infrastructure is vital when requiring firms to increase information disclosure; only
in this way can firms’ disclosed information be effectively interpreted, matched with fi-
nancing channels, and supported by a favorable business environment. This ensures that
firms with low historical transparency levels and weaker competitiveness can increase the
probability of exports through enhanced information transparency.

JEL Classification: F14, G32, G38, O16, O53
Keywords: Corporate transparency, Credit constraints, Export, Financial development

*Graduate School of Economics and Management, Tohoku University; Email:
zhao.yikai.p7@dc.tohoku.ac.jp. This thesis is a part of Yikai Zhao’s doctoral dissertation. Yikai Zhao
has made significant contributions to the work presented in this paper, and her research efforts and findings have
been crucial to its completion. This paper should not be used for the graduation thesis of any other individual.

†Corresponding author. Hass Business School, University of California, Berkeley; Email:
ruisun233@berkeley.edu.

‡Graduate School of Economics and Management, Tohoku University; jun.nagayasu.d8@tohoku.ac.jp.


